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Executive Director of Communications and Marketing

Position Title:     	Executive Director of Communications and Marketing
Department:       	Executive Team
Supervisor:         	Student Body President
Advisor: 		Tim Hammer 
Stipend:             	$2,500 per year
Primary Purpose:
The Executive Director of Communications and Marketing is responsible for all external communication from the Bethel Student Government (BSG). This includes marketing, promotions, and publicity of the BSG and the programs and resources offered. The Executive Director is responsible for overseeing the Communications and Marketing Department and ensuring that communication with the student body is innovative and effective.
Key Responsibilities:
· Hires and trains the Director of Website Operations, Graphic Design, and Specialty Media 
· Oversees and furthers BSG social media presence
· Provides creative support, direction, and information to directors on marketing and advertising projects
· Seeks innovative ways to effectively communicate to the student body BSG’s purpose, opportunities for involvement, and sponsored programming
· Seeks to build a cohesive marketing department
· Ensure the BSG brand is effectively and consistently used to create recognition with students
· Ensure all BSG marketing and communication is consistent and professional
· Approves all content for the BSG website
· Coordinate marketing efforts between all members of the Executive Team to ensure cohesion
· Create and maintains a budget
General Responsibilities:
· At least five office hours per week
· One-hour weekly Executive Team meeting
· Weekly meeting with the Student Body President/Vice-President
· Bi-weekly meeting with BSG advisor
· Bi-weekly meeting with Marketing Directors
· Attendance at one Senate meeting per month
· Participate in various other extra Executive team commitments such as, but not limited to, retreats, staff chapel, and staff training prior to school starting.
· Attend the Leadership Retreat
· Arrive on campus two weeks before classes begin
Qualifications:
· Sophomore standing at time of assuming the position
· Minimum GPA of 3.0
· Marketing experience recommended
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